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PREFACE 

Welcon1e to Straight Tr1/k about Co111,111itnicntion Research Methods! Tl1rough this 
textbook wel1ope you will catch our exciten1e11twitl1 research. Your autl1ors are 
researchers who- amazing ly enoug l1- love doing research. We 1nay be crazy, 
ai1d we 1nay be acadenuc 11erds, but tl1at's 11ot wl1y we love research. We think 
research is FUN! We feel investigatit1g, followit1g leads, ru1d solvi11g puzzles is 
exc1tu1g. 

It .is our ho11e that in tlus book we give you enough information abot1t tl1e 
foundations of researcl1 methods, the choices we as scholars make, and the 
111etl1odological decisions drivi11g co.mmur1icatio11 scl1olarship to bala11ce your 
desire to know and inquire into interesting co1nmunicatio11 questions wlule 
it1stilling an entl1usiasm about the process! 

Research is like beiI1g a detective. Both researcl1ers a11d detectives are tryi11g 
to find out so1netlung. Botl1 are asking and ar1swering questions. Both ru·e trying 
to put together a p11zzle to co1ne up witl1 a solutio11. In both, ai1swering questions 
leads to 1nore questions. And, in both, seeii1g patterns is crucia I to solving tl1e 
puzzle. 

Tl1ere is 1nuch about tl1e social \Vorld that 1nost of us tliink we ki10~, already; 
yet, there is also much left to learn. This book will ask you to questio11 what you 
know, why you kno\v wl1at you ki1ow, and where that belief can1e from. Wlule 
1nuch of the material l1ere is sometin1es difficult to understru1d, v,e tell our 
stude11ts that tl1eir strugg le witl1 tlus material will allow tl1e1n a place to store 
tl1e other knowledge about co1m11unicatio11 and society. We also suggest tl1at 
when yotir head begins to l1urt, you l1ave really begw1 tl1e work of thinkii1g about 
tllis 1naterial. Research Metl1ods 1nay not be an "easy N.' class, but it's worth it! 
Yot1'll lean1 a lot ii1 tllis class-per haps n1ore information you'll use the rest of 
your career tl1ai1 1na11y other classes. Our stude11ts would tell you that we also 
encourage them to talk with each otl1er about tlus 1nateria1. As co1111nu11icatio11 
scholars, we often overlook the pov,rerful learning tool of discussit1g infor1nally 
what we lear11 i11 die classroo111. As you lear11 to talk about tl1ese co11ceptual 
ideas, you will begin t<> crystallize your understanding of both co1nn1U11icatio11 
research metl1ods and tl1eory. 

We hope that th.rough tlus course you'll discover your own joy iJ1 conducting 
research. Some conm1tmication stude11ts are u1timidated wL1e11 they first encounter 
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researcl1 m.ethods, and we 'd Like to Jessen the inti tnidatio .n factor for you. 
To do this, we want to u1troduce to you a 1nodel of tl1e stages of lea111ii1g (Dubm, 
1962; Howell & FleisruJ1a11, 1982; Kirkpatric~ 1971). 

Steps Involved in Learning 

Step 4: 
Unconscious 
Competence 

Step 3: 
Conscious 

Competence 

Step 2: 
Conscious 

Incompetence 

Step 1: 
Unconscious 

Incompetence 

-C: 
:::, 
:x: 

You're in Step 1 rigl1t now-U11conscious li1compete11ce. rrhat 111ea11s you 
know so little, you don 't eve11 kt1ow what you do11't know! This is a pretty bliss
ful place to be ("ignorance is bliss"), but ~,e're about to move yo11 out of your 
con1Jort zo.ne. We're about to 111ove you to Step 2- Co11scious Incomp etence . 
We're about to tell you what you don't la1ow. We're goii1g to teach you how to 
do thit1gs, wluch will move you to Step 3-Conscious Comp etence, and you 
will spe11d mucl1 of the semester moving between Steps 2 and 3. We'll teach 
you sometlu11g, and you'll be very conscious of tl1e fact that you're learning 
so1netlm1g new. By the end of tl1e semester, you will l1ave 1nastered 111ar1y skills 
and co1npete11cies, a11d you will be rn Step 4 U11conscious Co1npetence for 
1nuch of the course conte nt.1n ese stages are always w1comfortable because .new 
!ear.rung feels a~rkward. Rerne1nber wl1en you were first leanu11g l1ow to drive 
a car? Tl1ere was a tiine wbe11 you had to re11und yourself to push ii1 the brake, 
a11d cl1eck your r ear view 1nirror, and for a wl1ile tl1at felt ve1y unco111fortable. 
Luckily for you (and your parents), tl1at stage didi1't last long, a11d soo11 you were 
ii1 tl1e stage of U11co11scious Co1npetence in your driving-you could get ii1 the 
car and drive witliout even tlunkir1g about it! We pro1nise tl-iat by the end of the 



semester, you wiU be in this final stage for research. You will be able to do cl1ings 
cl1at, rigl1t 110w, you don't even know exist! And, you'l l enjoy it! 

We've based tl1e structure of this textbook on adult lear1ung theory. Adult 
learnii1g scl1olars suggest that lea11ung for adults must be experie11tial-taking 
it1to accou11t me lear11ers' experiences, a11d integrati ng tl1e materials into their 
owi1 lives, co1nbining active experimentati.011 with theo1y ai1d practical life 
skills as participants lean1 botl1 for111ally a11d ir1fonnally througl1 applicatio11 
of cotu-se materials to experiences (Dmmore, 1997; Knowles, 1984). Researcl1 
has also shown that adult lean1ers best re1nen1ber concepts given to them as 
spaced repetition - repeated .in intervals over time (Spieler & Balota, 1996). L1 
tlus textbook, we give you i11for1natio11 ill sn1all cl1u11ks tl1at build upon each 
other, r epeating tl1e11 expa11dmg la1owledge. We'll give you 1nultip le passes 
over concepts-introducing you to co11cepts ir1 early chapters; tl1e11 telling you 
more about tl1ose concepts ill subsequent cl1apters. That's wl1y it 's going to be 
iinporta11t for you to keep up "'ritl1 tl1e material throughout tl1e se111ester-you 
dor1't want to miss any of the early passes over tl1e information. 

In this third edition of S'traight Tnlk about Co111r1n1,11ication Research Methods, 
we've n1ade quite a few substantive changes. Of course, we've updated the 
it1formatio11 and tl1e examples. We added sectio11s and 1naterial 011 co11ducting 
research 011, and it1volving, social media and digital media. Ren1e1nbering tl1at 
not all students 11light be planning to attend graduate school, and to sl1ow how 
reseru·ch metl1ods are releva11t to all students, we added 1na11y 111ore exa1T1ples of 
how students 1night use Colillnruucation research metl1ods in business a11d industry 
jobs after graduation. We greatly re"'rrote and expa11ded the qualitative n1ethods 
sectio11, and iJ1cluded much 111ore detailed infom1ation about each n1etl1od. We 
ii1cluded aJJ i.nu·oductory overview of all q11alitative n1ethods (Chapter 14) for 
tl1ose students or classes who do11't wa11t to go i11to as n1uch detail for each of 
tl1e various qualitative 111ethods. We tl1en follow this with four chapters givii1g 
co111prel1ensive insu-uctio11s on l1ow to co11duct a 11wnber of differe11t qualitative 
n1ethods, from social sciei1ce based qualitative 1netl1ods (e.g., focus g-roups and 
grounded tl1eory), to social constructiorns t-b ased qualitative metl1ods (e.g., 
autoetru1ograpl1y and fe1nii1ist ethnograpl1y), arts-based qualitative n1ethods 
(e.g., eth11odrama and visual eth.nograpl1y), ai1d rhetorical criticis1n (e.g., Burkea11 
criticism and 11ai:rative criticism). This editio11 ir1cludes 1nany qualitative 1nethods 
not incl11ded ir1 the previous editions of tl1e textboolc as well as additional details 
about how to conduct eacl1 method. 

When you graduate with a degree in Co111murucation, your acadenuc 
departme11t is certifyii1g you are properly socialized into our field. We are 
indoctrinating you into ottr community of k:i1owJedge -and , like every 
co1111uw1ity of kno,vledge, we have ways of knowing, ways of seei11g the "''orld, 
ways of tlunkii1g, and ways of decidi11g. We require tl1at you take classes iI1 
Co1n1nmucatio11 Theory so you will learn how we .iii our co1n1nuruty think 
about tilings. We require tl1at you take classes in Reseai·cl1 Methods so you 
will lear11 how we know things, describe things, and decide if so1nething is true 
or 11ot. You're prob ably l1ad quite a few courses i11 our field by the ti111e you 
take tlus course. You've bee11 told a lot of thi11gs about the world , given a lot 
of facts, and 1uetnorized a lot of theories. Have yc>u ever wondered where all 
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these thu1gs, facts, and t11eories came from? Did someone just make then1 up 
so yot1 coul.d have so1nething to be tested 011? We know so111eti1nes it feels tl1at 
way, but this se1nester you'll leaTn how to do tl1e sa1ne type of researcl1 tl1at 
communication scl1olars before you l1ave do11e. You'll see f1rstl1and how theories 
(and otl1er researcl1 questions) begi.t1 as a curiosity-an "I wo11der if ... "-and 
110w these 1nusing·s and wo11derii1gs tur11 into full-blown research, tl1e11 it1t(> 
facts, kno\\,ledge , and theories. W110 knows? You migl1t discover tl1at you' re 
tl1e next George Herbert Mead, Barnett Pearce, Ke011eth Burke, Elisabetl1 
Noe lle-Neu 1nann, or MarsbaU McLuha.11! 

You'll also learn l1ow people in our commu1iity prove a pomt. You'll learn 
tl1at 11ot everything you read or hear is true, ai1d, as " 'e said, you'll learn how to 
question "vl1at you l1ear and believe, a11d how to dete11ni11e if you \.va11t to contmue 
believing· it. You'll lear11 how to make credible clain1s and l1ow to back the1n up 
witl1 evide11ce so other people \\rill believe '"'hat you have to say. 

By the way, tl1roughout this textbook we are usiiig the tern1 Co111111u11ication, or 
Co1nn1u1ucation Studies, to refer to ot1r field of study. The field of Con11nu1ucation 
or Con1rnu11ication Studies is i11credibly diverse. In most universities, our con1111unity 
c)f scholars can include people in fields as varied as healtl1 commUiucation, 
it1terperso11al cormnunication , orgaiuzational commun icatio11, cultural studies, 
rhetoric, mass n1edia, public relatio11s, broadcasting, and film studies, to 11rune 
only some. At some uruversities, study of Communication is under an mnbrella 
of Con11nunicatio11 Studies; a11d at ot her u1Uversities, study in a field called 
Collll11mucation Studies is un.der a11 U1I1brella called Con1munication. When we use 
either term-Com1nu _tucation or Co1nn1m1ication Studjes-\\ 'e are using the tern1 
to be u1clusive of all scholarship in all fo1ms ofhmna11 communicat ion- n1ediated 
or ii1terperso11al, orga11izational or rhetorical. 

Confused- or cm·ious? For now, don't worry about " 'hat you don'tyetlmow. 
Just sit back, relax, ai1d enjoy tl1e ride! 

• • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • 

Student-Oriented Pedagogy 
Because we recognize the iinporta11ce of assessmg student learrung, we have 
included features in eacl1 chapter that facilitate stu dent learning and help 
i11stn1ctors measure leru·ning outcomes. 

• Cl1apter Outlmes serve as a 1nap to guide you tl1rougl1 the content 
of the text and focus 011 key points. 

• I(ey 1er1ns list sl10\.vs i1nporta11t ter1ns to focus on as you read the 
chapter. 

• Cl1apter Objectives l1elp you focus on tl1e overall co11cepts, theories, 
and skills discussed ii1 tl1e cl1apter. 

• Rmllling Glossary provides the defirution of a key term in the 1nargin 
fc)r quick clarification when readmg tl1e 1nateria l. 

• So W11at? chapter SU1n111ary reviews tl1e key poi11ts explored m the 
teA't. 



• Chapter Glossary serves as a he lpfu l reference tool at the end of eacl1 
chapte r. 

• References list docmnents the researcl1 cite d within the cha pt er . 

••••••••••••••••••••••••••••••••••••••••••••••••••••••••••••• 

Instructional Onl•ine Enhancements 
Botl1 srode 11ts ru1d insttuctors l1ave access to online co11tent that is int eg rated 
cl1apter by cl1apter vvitl1 me text to e11rich srodent lear1U11g. The Web access 
code is it1cluded 011 tl1e i11side fro11t cover of the textbook. 

Look for the Web ico11 in the text margi11s to direct you to various interactive 
tools . 

••••••••••••••••••••••••••••••••••••••••••••••••••••••••••••• 
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